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‘‘

Being a member of Marketing Southport
was and always has been a no brainer for us
as a business. The potential to reach a larger
audience through taking a collaborative
approach to marketing our town with other
like minded businesses from all sectors is
just too great an opportunity to not be a part
of. There are so many passionate business
owners in our town and by coming together
in this way we are creating a very powerful
message for why people should come to
Southport.”

‘‘

Lisa Little • Deputy General Manager • Bliss Hotels

‘‘

Being a member of Marketing Southport
enables all of the independent retailers
located in Wayfarers Shopping Arcade to
be included and supported in many of the
town’s marketing campaigns and therefore
reach a much wider audience than would be
possible on an individual basis.”
Yvonne Burns DipSCM • Centre Manager
Wayfarers Shopping Arcade • Southport

Remedy have been a member of Marketing
Southport since we opened three years
ago. We regularly attend meetings so that
we can keep up to date with events in town
and the marketing and promotional tools at
our disposal, there are always loads of
opportunities. Access to the travel/coach
groups, the VisitSoutport website and
social media sites means we can target
visitors with offers and events in ‘real
time’. Great value for money for our very
limited marketing budget.”
Susannah Porter and Sarah Simcock
Proprietors • Remedy Coffee Ltd.
and Remedy Churchtown Ltd.

‘‘

Being a Marketing Southport member
gives us a great opportunity to access the
Visit Southport subscribers and promote
our event successfully.”
Ray Roukin • General Manager
Southport Flower Show

welcome
Welcome to
Marketing Southport

Marketing Southport is a public-private sector
partnership, which promotes and champions
Southport and beyond locally, nationally and
internationally.
We work with over 100 members and stakeholders
to maintain the proﬁle of Southport as a leading
visitor, conference and event destination.
Through our work we drive an increase in both staying and day
visitors, create new business opportunities for our members,
introducing them to the lucrative conference market and help
raise their profile through a number of platforms.
We’ve been working together now for over 20 years and in that
time have invested over £6 million in marketing activity designed
to raise the profile of Southport.
Becoming a member means you'll be involved in the work of
Marketing Southport and engage with some of Marketing
Southport’s most committed and dedicated supporters.
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So where are we now?
We recognise the need to measure and constantly evaluate the
impact of the work that we are undertaking and to continually
aim to achieve the very best results; results that count.

9.1 MILLION
NUMBER OF
VISITORS (2017)

£

£555
MILLION
TOTAL
SPEND
(2017)
5,880
CONFERENCE
DELEGATES
(2017)

3,839 COACHES VISITING
SOUTHPORT (2017)

73.9%
HOTEL
OCCUPANCY
(2017)

6,755 JOBS
SUPPORTED
BY TOURISM
(2017)
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What we do

The variety of the things to do, see and enjoy in and
around Southport means that its appeal and potential
reaches out in a number of different directions,
which our plans are developed to mirror. This includes
speciﬁc activity intended to connect with leisure visitors
(those taking a short break or day trip), but also business
visitors, coach groups and golfers.
Creative campaigns are an instrumental part of how we promote the town and
its surroundings to target the audiences that we believe will have an interest in the
Southport experience.
As part of this we invest into a selection of marketing related activities that provide
measurable benefits for members.
These include:
l The design and print of the annual

Southport Visitor Guide
(50,000 printed copies,
20,000 digital downloads).
l The management and ongoing

development of the visitsouthport.com
website (just under one million unique users).
l The management of the Southport ‘brand’

to ensure a consistent message and image
to our audiences.
l The development of an active and growing

social media presence –
currently over 15,000 followers.
l The commissioning of photography to

continue to best reflect Southport and Sefton
– these images are freely available to
members.
l The continual growing of our e-newsletter

database.

l The building and delivery of seasonal

marketing campaigns that include radio
and digital elements.
l The attendance at leisure, travel trade

and business tourism exhibitions
to promote Southport.
l The delivery of targeted advertising in

conference and travel trade publications.
l Familiarisation trips for journalists and

securing more general exposure for the town.
l Sitting on the Board of England’s Golf Coast

and the securing of more domestic
and international golf visitors.
l Working with local restaurants via the

Southport Restaurateurs Association
to promote the local dining offer via an
‘Eating Out Guide’ and advertising.
l Working in partnership with Southport

Theatre & Convention Centre and local
hotels to attract conference business to
the town.

We have an array of opportunities designed to
support our members, acknowledging that
what’s required will depend upon the type,
size and location of an individual business.

benefits

Membership Benefits
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Listing on VisitSouthport.com, which
includes images, information, contact
details and links to your own site and has
around a million unique visitors per annum.
The opportunity to be included in
e-newsletters several times a year.
We make available the use of our social
media accounts including Facebook,
Twitter, Pinterest, Google+, Instagram
and You Tube.
Members can share in the benefits
driven by £200,000 of marketing and
promotional activity annually, the outputs
of which include a radio, press and digital
(Google, Facebook, Instagram etc.)
presence.

Members can either partner us or send
literature to the consumer shows and trade
shows (group travel / conference) that we
attend.
We can offer preferential advertising rates
in 50,000 copies of the Southport Visitor
Guide as well as a range of digital
opportunities.
In addition to inclusion in the ‘Delegate
News’ publication that is sent or given to
conference delegates, we can also send
members the conference dates list and
accommodation providers can offer
rooms to delegates visiting the town.
Members can rack their literature (leaflets,
brochures etc.) at no charge in the Tourist
Information point based in The Atkinson
which receives over 250,000 visitors per year.
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Members are invited to attend marketing
and planning meetings enabling networking
with other members of Marketing
Southport, sharing information, contacts,
skills and knowledge.
We make available to members all of the
valuable market research information and
statistics commissioned by Marketing
Southport and our partners.
Our photographic image library features
thousands of high quality images of the
town and surrounding area that members
can enjoy free access to.
All Marketing Southport members are
automatically listed on VisitLiverpool.com
The support of a dedicated Marketing
Southport manager, to discuss your needs
and ongoing requirements.
Conference accommodation booking
service, which puts you in front of
delegates attending a conference or
event in the town.
There are also trade and press
familiarisation visits that you may be
able to participate in, discounted rates
for corporate hospitality at major
events, editorial opportunities in the
regular coach operator and group
organiser e-newsletters and many
more activities which are designed to
raise the profile of the town and its
businesses.

Member Contributions
We want everyone to benefit from the opportunities that Marketing Southport
can make available, so we have in place a tiered system that we hope makes
membership accessible to all.
Contributions start from £100 per year, or just 28p per day, and include
an ‘associate rate’ for businesses outside the town, to accommodate those
business based outside the town centre, in Sefton or West Lancashire.
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Contributions
Category

Business Type

Rate (£)
plus VAT

Accommodation,
based on rooms
units or pitches

Camp sites small (<25 pitches)
Camp sites medium (26-50 pitches)
Campsites large (>51 pitches)
B & B 1-2 rooms
B & B 3-5 rooms
B & B 6-10 rooms
B & B 11-20 rooms
Hotels 11-50 rooms
Hotels 51-100 rooms
Hotels 100+ rooms
Self-catering 1-2 rooms
Self-catering 3-5 rooms
Self-catering 6-10 rooms
Self-catering 11-20 rooms

200
350
450
100
200
300
400
450
750
1500
100
150
300
400

Events & Attractions
(includes theatres,
museums and galleries)

Small event
Medium event
Major event
Small attraction
Medium attraction
Large attraction

250
500
2500
250
750
1500

Eating & Drinking

Southport Restaurateur Association
(SRA) Member
Independent / small group non-SRA
food & beverage
Chains (PLC) under 100 covers
Chains (PLC) over 100 covers

200
400
600

Retail – independents
Retail – medium (chains)
Retail – large (chains)
Department stores, arcades, malls

150
250
350
500

Retail

Corporate Member
Associate Member

join

300

Negotiated
Businesses outside Southport

Negotiated

How do I join?
We want you to choose the membership that’s right for you,
so please don’t hesitate to get in touch for more information or a chat
by contacting Steve Christian on 0151 934 2319
or by emailing steve@visitsouthport.com

www.visitsouthport.com
#SouthportTime

